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UK Consumption by Volume of Imported 
Tropical/Non-Tropical Timber & Panels 2003
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Just-in-time trading and procurement of 
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a. Customers:
• Government
• Big corporates

a. Customers:
• Government
• Big corporates

b. Trade commitment to trade in legal 
timber 

c. Responsible Business drivers

•reputation 

•employee/board conscience and 

•NGO pressure

d. European Union Action Plan on Illegal Logging

e. Competing with non-timber building materials





“Save a tree use PVC”

“As a tree, timber does 
symbolise environmental 
goodness. However, the 
processes necessary to 
make it a viable building 
material removes much of 
it's assumed green 
credentials.”  
www.concretecentre.com

What our competitors say:
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4. Impact on prices 4. Impact on prices 
• Rupert Oliver, Hardwoodmarkets.com
• Study of prices in the UK - Is there a premium for 

verified legal or certified timber?
• 15 agents, importers and merchants, for timber 

delivered to the UK, said:
– No for softwoods
– Yes for hardwoods – 2-30%

• A New Trend 
– “considerable interest throughout the UK in sourcing and 

marketing verified legal and sustainable timber”
– …..A significant number of larger companies stated that 

they were now implementing systematic procedures 
aimed at ensuring that 100% of their supplies are 
derived from demonstrably legal sources”

• How long will the premium last……
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and cost-effective
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• B2B works
• Big companies and trade organisations can 

and should lead
• Purchasing decisions are powerful drivers

– Private sector (CSR)
– Governments as consumers
– Need an objective country risk register

• But suppliers need help too
– Need to tools and common approaches
– Need simple auditing frameworks

• Partnership is crucial for action at all levels
– E.g. G8 Civil Society statement, FLEGT 
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• Secure long term concession 

management rights and responsibilities
• Clamp down on the rogue operators of all 

shapes and sizes
• Use transparency to level the playing field
• Get a credible national standard for 

certification using an international 
standard that the market recognises

• Get sustainable as a way of leveraging 
new investment in the industry

• Work together as an industry for positive 
change 
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“The best way to predict 
the future is to create it” –

Dr Peter F. Drucker



www.ttf.co.uk
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